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About Colruyt Group Academy

Colruyt Group Academy is the experiential and content platform of Colruyt 
Group.

We inspire people to live healthy, conscious live through a powerful 
combination of live experiences, digital formats, and high-quality content. 
Across Belgium, we create meaningful touchpoints where consumers learn, 
taste, discover, and engage - from cooking and nutrition to wellbeing and 
sustainable living.

Each year, we organise 4.500 physical and digital sessions for 150.000 active 
participants, complemented by trusted content channels such as our content 
platform and magazine, which together inspire more than 200.000 readers.

By integrating experience, expertise, brands, and content within one retail-
driven ecosystem, we create lasting relevance in people’s everyday lives.

We are where retail, education, experience, and inspiration come together.
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Colruyt Group Academy unique in retail

We combine retail credibility, real-life experience and 
premium content creation in one integrated ecosystem.

You are not interrupting attention.
You are embedded in inspiration.

You are not pushing a product.
You are contributing to people’s wellbeing journey.

And that is what creates long-term brand value.
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Where brands become 
part of real-life health 
inspiration
At Colruyt Group Academy, we don’t sell media space. 
We integrate brands into real-life health inspiration.

As part of Colruyt Group, we build bridges between consumers, 
experts, and strong brands around one clear ambition: helping 

people live healthier, more conscious lives every day.

Our strength not only lies in visibility, but in context, trust, and 
meaningful engagement.
Brands do not act as advertisers - they become content-driven 
partners within an environment centered on health, 
sustainability, and quality of life.
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Food & 
Balanced 
Living

Energy & 
Wellbeing

Everyday 
Life & 
Family 
Balance

Where brands can create meaningful impact
Our ecosystem is built around three strategic content pillars, with sustainability and smart budgeting integrated across all themes.

We inspire people to make conscious 
food choices that fit their lifestyle - 
balancing nutrition, enjoyment, 
convenience, and everyday reality.
From fresh ingredients and cooking 
skills to mindful consumption, we 
translate healthy living into practical, 
achievable habits. Sustainability and 
affordability are naturally embedded 
in how we approach food.

Physical and mental energy are 
essential to living consciously.
We focus on movement, recovery, 
nutrition, and realistic self-care 
routines that fit into busy lives.
Through expert guidance and 
practical formats, we help people 
build sustainable habits that improve 
vitality — without extremes or 
complexity.

We support people in organising 
their daily lives in a way that creates 
structure, calm, and quality time.
From family routines to smarter 
household choices, we help 
individuals make decisions that are 
both sustainable and financially 
responsible — without 
compromising enjoyment or 
wellbeing.
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Where brands meet an engaged community
Colruyt Group Academy reaches people who actively invest in their wellbeing and daily life.

They are not passive consumers.
They are motivated participants looking for practical solutions they can apply immediately.

Our audience consists of: 

Purpose-driven individuals
People who care about their impact on society and the planet. They are informed, 
empathetic, and open to dialogue. They engage with brands that reflect their values.

Open-minded explorers
Curious, modern, and opportunity-driven. They are interested in new habits and trends, but 
expect convenience and relevance. They want inspiration without complexity.

Everyday optimisers
Often families balancing work, children, time, and budget. They look for realistic, efficient 
solutions that make daily life smoother — without compromising on quality.
Across all segments, one thing is consistent:
They are willing to act — when the solution feels credible, practical, and meaningful.



Digital 
Touchpoints

Print & 
Editorial

Experience 
& 
Activation

Campaign 
Package

Our Integrated Media Ecosystem
We activate brands across digital, print and live touchpoints - fully embedded in real-life inspiration.
Backed by strong editorial, experiential and retail expertise, we support brands across the full marketing funnel - from awareness and 
consideration to conversion.

Thematic 
Package

Funnel 
Package

125.000 copies 
with over +200.000 
magazine readers 

per edition

+53.000 newsletter 
subscribes with a 

34% average open 
rate

+90.000 website 
visits per month

+1.000.000 total 
campaign reach

+287.000 monthly 
reach across social 

platforms

A CGA customer 
spends on average 
nearly 10% more 
per year than a 

non-CGA customer 
within the group
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Top Banner Content Platform

The top banner on the CGA 
content platform is the 
most visible digital 

placement. It highlights 
your brand at the top of 
the page and immediately 
captures attention when 
visitors land on 
inspirational content.

Format
Display banner positioned at the top of the page

Category targeting available: 
• Home page
• Food
• Health living
• Environmentally conscious
• Budget 
• Family life

Main KPI 
High Visibility / Brand Awareness
→ Premium top-of-page exposure capturing 
immediate attention among up to 75,000 visitors in 
an active inspiration mindset, strengthening top-of-
mind awareness within a trusted content 
environment.

Frequency Availability
Monthly  1 placement per category

Technical specifications
Ready-to-use banner must be delivered with URL

Deadline
1 month before campaign launch
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Banner tile 

Content Platform
A banner tile placement on 
the homepage or category 
of the content platform 
highlighting your brand in 
an inspirational context.

Format
Banner tile positioned in an inspirational context.

Category targeting available: 
• Home page
• Food
• Health living
• Environmentally conscious
• Budget 
• Family life

Main KPI 
High Visibility / Brand Awareness
→ Native brand visibility embedded within relevant 
content categories, reaching up to 75.000 monthly 
visitors while reinforcing awareness through 
contextual and repeated exposure.

Frequency Availability
Monthly  2 placement per category

Technical specifications
Image and copy must be delivered with URL

Deadline
1 month before campaign launch
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Banner tile 
Offer

A banner tile displayed 
within the homepage offer 
section highlighting your 

brand, promotion, or 
campaign.

Format
Banner tile featured on the homepage in the offer 
section

Main KPI 
High Visibility / Brand Awareness
-> High-visibility placement within a high-traffic 
environment, reaching up to 90.000 monthly 
visitors and driving initial interest and traffic 
towards your campaign or product.

Frequency Availability
Monthly  2 placement per month

Technical specifications
Image and copy must be delivered with URL

Deadline
1 month before campaign launchDe beste 

kookpot

Test jouw 
darmen
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Content Article

A branded editorial article 
published on the CGA 
content platform. The 
article integrates your 
brand into expert content 
with a strong call-to-action 
to drive engagement or 
traffic.

Format

Editorial article including call-to-action directing to 
the brand

Main KPI 
Brand consideration & conversion

→ Credible, expert-driven storytelling engaging up 
to 75.000 monthly visitors, strengthening brand 
consideration and driving qualified traffic and 
action through integrated URLs.

Frequency Availability
Monthly  10 placement per month

Technical specifications
Copy, images and URL must be delivered

Deadline
2 month before campaign launch
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Content Display
A homepage content teaser that promotes and redirects visitors to the 
full content article.

Format

Homepage display block that redirects visitors to
the full content article, aligned with the monthly 
theme*.

Main KPI 

Conversion & brand consideration
→ High-impact teaser activating up to 90.000 
monthly visitors, driving traffic towards branded 
content and bridging awareness with deeper 
engagement.

Frequency Availability
Monthly  1 placement per month

* See slide 40-41 for thematic months
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Banner Mailing

A banner placement within 
the CGA newsletter 
highlighting your brand, 
product or promotion.

Format
Banner placement within the newsletter in W2 or 
W4, aligned with the monthly theme.

Main KPI 
High Visibility / Brand Awareness
→ Immediate brand exposure within 58.000 
engaged subscribers, reinforcing brand recall 
through strong open rates and driving traffic 
towards your campaign or landing page.

Frequency Availability
Monthly  2 placement - 1 per  
  newsletter

Technical specifications
Ready-to-use banner must be delivered with URL

Deadline
1  month before campaign launch



Colruyt Group Academy17

Popular Blog

A highlighted text link 
placed at the bottom of the 
newsletter, directing 
readers to a full content 
article.

Format
Text link directing readers to a content article 
within the newsletter W1 or W3, aligned with the 
monthly theme*.

Main KPI 
Traffic Generation
→ Efficient traffic driver reaching 58.000 
subscribers, capturing high-intent readers and 
supporting lower-funnel engagement towards 
branded content.

Frequency Availability
Monthly  4 placement - 2 per newsletter

* See slide 40-41 for thematic months
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Insert contentblok

A content block in the 
newsletter with high 
visibility, combining visuals 
and text that lead readers 
to a full content article..

Format

Content block with traffic to content article in  
newsletter W1, aligned with the monthly theme.

Main KPI 
Conversion & brand consideration

→ High-visibility storytelling format reaching 58.000 
subscribers, increasing brand relevance, driving 
engagement and generating qualified traffic 
towards branded articles.

Frequency Availability
Monthly   1 placement per month
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Insert productblok

A product highlight block 
within the newsletter 
presenting a specific 
product, including a direct 
link to a sales webpage.

Format
Product block with traffic to a sales webpage of the 
Group in newsletter W3, aligned with the monthly 
theme*.

Main KPI 
Conversion & loyalty
→ Conversion-focused product visibility within 
58.000 subscribers, activating users through clear 
URLs and driving measurable clicks and purchase 
intent.

Frequency Availability
Monthly   1 placement per month

Technical specifications
Packshot and URL link to a sales webpage of the 
Group must be delivered.

Deadline

1  month before campaign launch

* See slide 40-41 for thematic months
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Exclusive discount
Season
A dedicated newsletter 
promotion offering an 
exclusive seasonal discount 
to CGA members.

Format

Top promotional position in newsletter or on landing 
page linked to the seasonal theme:

• Start spring: march
• Start summer: june

• Start autumn: september
• Start winter: december

Main KPI 
High conversion & loyalty potential

→ High-impact promotional placement reaching 
58.000 subscribers, driving immediate action and 
sales uplift while strengthening loyalty through 
exclusive offers.

Frequency Availability
4 season s 4 placement for top place in 
  newsletter
  8 placement for place on 
  landing page

Technical specifications
Copy, visual or packshot and discount code or 
barcode must be delivered.
Discount must be valid for at least 2 months.

Deadline
1  month before campaign launch
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Exclusive discount
Campaign
A high-visibility 
promotional placement in 
the launch newsletter 
showcasing the brand 
awareness campaign.

Format
Top promotional position in newsletter or on 
landing page linked to the brand awareness 
campaign:

• Campaign: Balanced eating - may
• Campaign: Gut health - october
• Campaign: Plant-based - february

Main KPI 
High conversion & loyalty potential
→ High-impact promotional placement reaching 
58.000 subscribers, driving immediate conversion 
and sales uplift through exclusive offers while 
strengthening brand loyalty within a highly engaged 
audience.

Frequency Availability
3 campaigns 1 placement for top place in 
  newsletter
  4 placement for place on 
  landing page

Technical specifications
Copy, visual or packshot and discount code or 
barcode must be delivered.
Discount must be valid for at least 2 months.

Deadline
1  month before campaign launch
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Learn post
Learn posts strengthen brand positioning by linking relevant content to clear 
insights, creating impactful touchpoints that drive brand preference and 
consideration.

Format
Carousel format (3–5 slides) with a clear narrative 
flow, guiding the audience from insight to 
understanding through structured, educational 

storytelling.

Main KPI 
Brand consideration & engagement
→ Educational, value-driven content that engages 

users in an active learning mindset, strengthening 
brand credibility and driving deeper consideration 
through relevant and trusted insights.

Frequency Availability

Monthly  1 placement 

Technical specifications
Copy and visuals must be delivered.

Deadline
2  month before live
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Try post
Try posts drive action by connecting the brand to everyday solutions, 
turning inspiration into directly applicable behavior for the target 
audience.

Format

Short-form vertical video showcasing practical tips 
or hacks through clear, step-by-step demonstration 
in a social-first format.

Main KPI 

Engagement & conversion
→ Action-oriented video content that demonstrates 
practical solutions, encouraging immediate 
interaction and driving traffic or conversion through 
relatable, real-life usage moments.audience.

Frequency Availability
Monthly  1 placement

Technical specifications

Video must be delivered.

Deadline
2  month before live
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Inspire post
Inspire posts build brand preference by tapping into the audience’s 
lifestyle and anchoring the brand in inspiring and relevant moments.

Format
Flexible format (carousel or short-form video) 
delivering inspirational content through relatable 
tips and visually engaging storytelling.

Main KPI 
Brand preference & engagement
→ Inspirational content that connects with the 
audience’s lifestyle, increasing emotional 
engagement and strengthening brand preference 
through relevant and motivating storytelling.

Frequency Availability
Monthly  1 placement 

Technical specifications
Copy and visual or video must be delivered.

Deadline
2  month before live
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Advertising
A full-page advertisement in Stay Inspired 
magazine that gives your brand strong visual 
visibility within a trusted editorial 
environment.

Format
Full-page ad placement within the magazine, 
positioned in a high-quality inspirational print 
context.

Main KPI 
High Visibility / Brand Awareness
→ High-impact visual presence reaching over 
200.000 readers per edition, building strong brand 
awareness and reinforcing credibility within a 
premium editorial context.

Frequency Availability
3 editions/year 19 placements per edition

Technical specifications
Ready-to-use advertising must be delivered

Deadline
May 2026 edition: 30/01/2026
October 2026 edition: 10/07/2026
February 2027 edition: 01/11/2026
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Advertorial Format
1- or 2-page advertorial integrated into the 
magazine, with a storytelling or branded 
messaging.

Main KPI 
Brand Consideration / Brand Credibility and trust
→ In-depth branded storytelling reaching over 
200.000 readers per edition, building credibility, 
strengthening emotional connection and driving 
long-term brand consideration.

Frequency Availability
3 editions/year 8 pages per edition

Technical specifications
Copy, visuals and logo must be delivered.

Deadline
May 2026 edition: 30/01/2026
October 2026 edition: 10/07/2026
February 2027 edition: 01/11/2026

A branded editorial feature of 1 
to 2 pages that allows your brand 
to tell a richer story, inspire 
readers, or highlight corporate 
initiatives in a credible editorial 
context.
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Cooking inspiration Format
Editorial cooking inspiration page featuring recipe 
content with brand mention linked to the recipe.

Main KPI 
Brand Consideration / Product Inspiration
→ Product integration within inspiring editorial 
content reaching over 200.000 readers per 
edition, increasing relevance and stimulating 

purchase intent through real-life usage moments.

Frequency Availability
3 editions/year 1 per edition

Technical specifications
Copy and top-shot images must be delivered. 

Deadline

May 2026 edition: 30/01/2026
October 2026 edition: 10/07/2026
February 2027 edition: 01/11/2026

A recipe-driven magazine feature 
highlighting up to three products through 
inspiring food content, with brand 
integration in the recipe presentation.
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Product inspiration
Format

Product-focused editorial insert integrated within one of the 
magazine themes, with flexible possibilities for recipe 
linkage or product placement.

Themes:

Edition May 2026: balanced eating with children
Edition October 2026: gut health 
Edition: February 2027: outdoor living (physical activity) – 
energy-rich foods

Main KPI 
Consideration / Purchase Intent
→ Contextual product integration reaching over 200.000 
readers per edition, enhancing relevance, inspiring everyday 
use and driving consideration and purchase intent.

Frequency Availability
3 editions/year 1 recipe per edition
  1 inspirational product per edition
  3 product suggestion per edition

Technical specifications
Recipe and/or product features must be delivered.

Deadline

May 2026 edition: 30/01/2026
October 2026 edition: 10/07/2026
February 2027 edition: 01/11/2026

A product inspiration insert within 
the magazine that integrates your 
brand naturally into thematic 

editorial content through recipes, 
product suggestions, or 
inspirational usage moments.



Get inspired 
page

Format
Branded insert on the Get inspired page, fully 
aligned with the season and surrounding editorial 
inspiration.

Main KPI 
Consideration / Conversion 
→ High-impact branded integration reaching over 
200.000 readers per edition, connecting with 
readers at the moment of discovery and influencing 
product interest and conversion.

Frequency Availability
3 editions/year 5 placements per edition

Technical specifications
Copy and visuals assets or packshot, with or without 
a URL link, must be provided.

Deadline
May 2026 edition: 30/01/2026
October 2026 edition: 10/07/2026
February 2027 edition: 01/11/2026

A branded insert on the 
Get inspired page, aligned 
with the season and 
designed to connect your 
brand to broad lifestyle 
inspiration.
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Get inspired insert
Format
Branded insert embedded within one of the 
magazine’s editorial features or reportages.

Main KPI 
Brand Consideration / Native Visibility
→ Seamless native brand integration reaching over 
200.000 readers per edition, increasing relevance 
and familiarity while building trust.

Frequency Availability
3 editions/year 8 placements per edition

Technical specifications
Copy and packshot must be provided.

Deadline
May 2026 edition: 30/01/2026
October 2026 edition: 10/07/2026
February 2027 edition: 01/11/2026

A smaller 
branded insert 
integrated 
within editorial 
reportage, 
allowing your 
brand to appear 
in a native and 
inspirational 
way throughout 
the magazine.
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Exclusive discount Format
Discount or coupon insert placed on the dedicated 
voucher page of the magazine.

Main KPI 
Conversion / Loyalty
→ Direct-response format reaching over 200.000 
readers per edition, driving measurable conversion 
through tangible incentives and strengthening 
brand loyalty.

Frequency Availability
3 editions/year 9 placements per edition
  

Technical specifications
Copy, packshot and discount code or barcode must 
be delivered.
Discount must be valid for at least 2 months.

Deadline
May 2026 edition: 30/01/2026
October 2026 edition: 10/07/2026
February 2027 edition: 01/11/2026

A promotional insert on the coupon page of the magazine offering 
readers an exclusive discount and creating a direct activation 
moment for your brand.
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Food goodiebag

A curated food goodiebag 
allowing brands to connect 
directly with consumers 
through product trial or 
promotional incentives in a 
highly engaging setting.

Format
Inclusion in the food goodiebag through either 
product sampling or a voucher in the coupon 
booklet, enabling brands to drive immediate trial or 

stimulate purchase.

Main KPI 
Trial / Conversion
→ Driving product experience and purchase intent 

through 15.500+ yearly distributed goodiebags.

Frequency  Availability
Voucher: 2 periode  16 voucher per  
periode 1: april to september  booklet
periode 2: october to march

Sampling: 3 seasons 5 samplings per 
season 1:  april to june  season
season 2: september to december
season 3:  january to march 

Technical specifications
Ready-to-use bon and/or sampling must be 
delivered.

Deadline
Voucher: Periode 2: June 2026 - Periode 1: Januari 2027

Sampling: 2 weeks before the start of the goodiebags    

 distribution.
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Target goodiebags

A range of targeted goodiebags allowing brands to connect with specific 
audiences - from families with children to (expecting) parents and engaged 
event participants - through tangible product experiences.

Format
Inclusion in themed goodiebags through product 
sampling or a flyer, enabling brands to drive 
immediate trial or stimulate purchase in a highly 
relevant context.

Main KPI 
Trial / Consideration / Engagement
→ Direct interaction with highly engaged and clearly 
defined target audiences: 350+ baby, 7.300+ kids and 
1.650+ live talks participants

Frequency  Availability
3 seasons   5 samplings or 
season 1:  april to june  3 flyers per season 
season 2:  september to december 
season 3:  januari to march

Technical specifications

The ready-to-use flyer and/or sampling must be 
provided. The flyer must be bilingual and may not 
exceed A5 size.

Deadline

Sampling or flyer 2 weeks before the start of the 
goodiebags distribution must be delivered.
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Digital Signage

A dynamic digital screen placement 
within academy locations, aligned with 
the season and designed to connect 
your brand to relevant lifestyle 
inspiration.

Format
Visual display on digital screens throughout the 
academy environment.

Main KPI 
High Visibility / Brand Awareness
→ Driving high-impact brand visibility among 
115.000+ engaged academy visitors annually, 
supported by 2 digital screens per academy total, 
ensuring strong on-site visibility and repeated 
exposure.

Frequency Availability
Monthly  2 placement per month

Technical specifications
A ready-to-use video must be delivered

Deadline
1  month before campaign launch.
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Poster
A static visual placement within academy spaces, 
ensuring consistent brand visibility throughout the 
customer journey, highlighting your brand, product or 
promotion.

Format
Printed poster displayed in high-traffic areas within 
academy locations.

Main KPI 
High Visibility / Brand Awareness
→ Driving high-impact brand visibility among 
115.000+ engaged academy visitors annually

Frequency Availability
Monthly  1 placement per month

Technical specifications
20x A3 ready-to-use poster (2 poster per academy -
14NL & 6 FR) must be delivered

Deadline
1  month before campaign launch
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Thematic package & campaigns package 
BRAND AWARENESS CAMPAINGS PACKAGE

Brands can either amplify existing thematic presence or activate independently through integrated campaigns 
combining visibility, content and activation to drive awareness and consideration.

• Campaign: Balanced eating - may
• Campaign: Gut health - october
• Campaign: Plant-based - february

Format LARGE
• Main partner: Logo integration across the full communication campaign, 

ensuring maximum visibility before and during the event
• Content integration in gids
• Exclusive discount campaign 

Format MEDIUM
• Content integratie in gids
• Exclusive discount campaign 

Format EXTRA
• Sales activation 

Main KPI 
Peak visibility during key thematic moments
Combination of branding, content and activation
Stronger conversion potential through integrated approach

Frequency Availability 
3 campaigns 4 placement 
  per campaign 
    

THEMATIC PACKAGE

Each month, a brand can bring its story based on its 
expertise within one of CGA’s monthly themes, ensuring 
full cross-media visibility across all relevant channels and 
touchpoints.

-> See next slide for thematic months

Format
• Banner tile homepage offer
• Content article
• Banner mailing
• Popular blog
• Social post
• Digital signage

Main KPI 
Consistent brand storytelling within relevant themes
Always-on visibility across multiple touchpoints
Strong contextual relevance and credibility

Frequency Availability 
Monthly  2 placement 
  per month



Annual theme plan
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Avril Juin AoûtJuillet SeptembreMai
April May June July August September

Balanced eating with 
childeren

Connecting together Sustainable eating Healthy enjoyment Smart hacks
Happy gut-

Happy on the inside

Connecting together: 

Small moments of 
attention create real 
connection and family 
happiness.

• Food: eating 
together, simple 
meals 

• Movement: being 
active together 

• Mental: attention, 
connection, calm 

• Budget: conscious 
choices, planning 
together

Sustainable eating: 
Small, conscious choices 
make a daily difference.

• Food: seasonal 
products, less waste, 
more plant-based 

• Mental: feeling good 
through sustainable 

choices 
• Budget: smart 

shopping, using 
leftovers

Healthy enjoyment: Pleasure 
and health go hand in hand 
through simple choices.

• Food: light, balanced meals 
• Movement: relaxed, active 

lifestyle 
• Mental: enjoying, 

disconnecting 

• Budget: simple, accessible 
options

Smart hacks: Small habits 
and structure help you 
regain control.

• Food: meal prep, 
simple recipes 

• Movement: short, 
efficient activity 
moments 

• Mental: creating 
clarity and calm 

• Budget: smart 
shopping, planning

Balanced eating with 
children: Through small, 
achievable habits, 
children learn to engage 
with food in a positive 
way.

• Food: simple, 
balanced meals, 
cooking together 

• Mental: enjoyment 
around food, 
discovering and 
tasting without 
pressure 

• Budget: family-
friendly, affordable 
choices



Annual theme plan
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Avril Juin AoûtJuillet SeptembreMai
Oktober November December January February March

Happy gut – 
Happy on the inside

Mental wellbeing Celebrating together It can be easy More plant-based Weg met winterblues

Mental wellbeing: 
Slowing down and 
recharging builds 
resilience.

• Food: warm, 
nourishing meals 

• Movement: outdoor 
activity, staying 
active 

• Mental: rest, 
managing energy 

• Budget: simple 
routines

Happy gut / Happy on 
the inside: Nourishing 
your body and listening 
to it builds energy from 

within.

• Food: fibre-rich, 
balanced, less sugar 

• Mental: body 

awareness, balance 
• Budget: simple, 

nutritious choices

Celebrating together: 
Enjoying time together 
without pressure or 
perfection.

• Food: sharing, 
buffet, simple 
festive meals 

• Mental: conviviality, 
connection 

• Budget: flexible, 
sharing and 
spreading costs

It can be easy: Small 
steps and self-kindness 
help you stay consistent.

• Food: quick, balanced 
recipes 

• Movement: gentle 
start 

• Mental: kindness, 
maintaining 
motivation 

• Budget: realistic 
choices

More plant-based: 
Discovering and varying 
with plant-based food.

• Food: plant-based 
dishes, variety 

• Mental: open 
mindset, 
experimenting 

• Budget: affordable 
plant-based options

Beat the winter blues: 
Movement brings back 
energy and light.

• Food: light, 
energising meals 

• Movement: walking, 
short activity 
moments 

• Mental: better 
mood, more energy 

• Budget: low-
threshold activities
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Health experience day
Reach a health-conscious and engaged audience in a unique 
environment where brands and consumers come together. Your 
brand will not only benefit from increased visibility, but also 
from the opportunity to actively participate in inspiring formats 
and themes that match your audience’s interests. Strengthen 
your brand image, build lasting relationships, and take 
meaningful action in the field of health.

Format
Opportunity for multi-touchpoint brand integration across a full experience day, including 
content participation, on-site visibility and direct consumer interaction across 3 locations.

• Main partner
Logo integration across the full communication campaign, ensuring maximum visibility 
before and during the event

• Expert session
Host an inspiring session based on your expertise (2 sessions per day across locations)

• Discovery market stand
Direct interaction with participants through an on-site branded presence

• Goodiebag integration
Inclusion via flyer, voucher and/or sampling to drive trial and purchase intent

• Tasting / catering stand
Create a memorable product experience through tasting or catering activation

Main KPI 
Driving multi-touchpoint engagement across 3 locations and 6 events, reaching 500.000+ 
contacts and engaging 250 participants per day.

Frequency Availability   
      
3 days  3 main partner   
= 6 events  3 expert session   

27/09 Jambes  4 discovery market or tasting stand 
11/10 Halle  3 Goodiebags flyer   
25/10 Melle  3 Goodiebag samplings  

Technical specifications

Provision of all required brand assets, product samples, expert content and on-site 
materials, including staffing and setup for activations and standsA half-day where busy parents can find inspiration on the 

topic of health at their own pace, without their children.
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Funnel package
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Awareness package

Consideration package

Conversion package
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AWARENESS PACKAGE

The Awareness Package is designed to maximize brand 
visibility across multiple CGA touchpoints. By combining 
digital, social, academy and print exposure, brands reach 
the CGA community at scale and build strong initial brand 
recognition.

Format
• Banner tile homepage offer
• Newsletter banner
• Digital signage in academies
• Social media post
• Advertising Stay Inspired magazine

Main KPI 
Maximum brand visibility across the CGA ecosystem, 
reaching 500.000+ touchpoints across digital, print, social 
and live channels.

Availability
6 placement per year

The Funnel Packages allow brands to focus on a specific stage of the consumer journey. Each package is designed with a tailored 
mix of CGA touchpoints to maximize impact within that chosen funnel phase.

For brands looking to build a cross-media funnel or optimize their media budget beyond the existing packages, a tailored 
media plan can be developed.

CONSIDERATION PACKAGE

The Consideration Package focuses on deeper brand 
engagement through inspirational content and 
storytelling. It integrates editorial content, social media 
and digital placements to help consumers understand the 
brand and its benefits.

Format
• Content article
• Banner tile content platform
• Social media post
• Advertorial 1 pages

Main KPI 
Drive high-quality engagement and brand consideration, 
reaching 330.000+ touchpoints across digital, social and 
print channels.

Availability
6 placement per year

CONVERSION PACKAGE

The Conversion Package activates consumers and 
stimulates product trial. It combines promotional actions, 
coupons and physical product distribution to drive direct 
sales and product testing.

Format
• Exclusive discount season - newsletter
• Exclusive discount magazine
• Product inspiration - product suggestion
• Goodiebag insert

Main KPI 
Activate product trial and sales, reaching 200.000+ high-
intent touchpoints across magazine, promotions and live 
experiences.

Availability
9 placement per year
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Channel Tool Awareness Consideration Conversion Loyalty Page

WEBSITE Top banner contentblog platform *** * ** 10

Banner tile contentplatform - home page *** ** * 11

Banner tile contentplatform - category ** *** * 11

Banner tile offer *** ** * 12

Content article * *** ** 13

Content display * *** ** 14
MAILINGS Banner mailing *** * ** 16

Popular blog * *** ** 17

Insert contentblok * *** ** 18

Insert productblok * *** ** 19

Exclusive discount season *** *** 20

Exclusive discount campaign * *** *** 21
SOCIAL Learn post *** *** * 23

Try post * ** *** 24

Inspire post *** *** * 25

5 channels of expertise
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Channel Tool Awareness Consideration Conversion Loyalty Page

MAGAZINE Advertising *** ** * 27
Advertorial ** *** * 28
Cooking inspiration * *** ** 29
Product inspiration - recipe * *** ** 30

Product inspiration - inspirational product * ** *** 30
Product inspiration - product suggestion ** * *** 30
Get inspired page & insert * *** ** 31-32
Exclusive discount *** *** 33

ACADEMIES Food goodiebag *** *** 35

Target goodiebag *** *** 36

Digital signage *** * ** 37

Poster *** * ** 38
CAMPAIGNS Brand awareness campaigns *** *** *** *** *

Thematic package *** *** ** *
THEMATIC Health experience days *** *** ** *** *

FUNNEL Awareness package *** ** * *

Consideration package ** *** * *

Conversion package * ** *** *** *
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CGA offers tailored B2B solutions to engage teams, host events and connect with a 
health-conscious audience through inspiring and educational experiences.

TICKET OFFERING

Access to CGA’s programs for employees, clients or sales 
actions - scalable, impactful and 100% tax deductible

TEAM ACTIVITIES

Interactive and inspiring sessions focused on health, 
nutrition and wellbeing for companies

ROOM RENTAL

Flexible spaces in premium academy locations 
for events or meetings



Virginie Goossens
Key Account Manager

virginie.goossens@colruytgroup.com

Colruyt Group Academy is where trusted 
inspiration meets measurable activation.

If your brand wants to:

• Grow sustainably

• Build authority with a strategic health media 
partnership

• Activate health-conscious participants

• Leverage Colruyt Group credibility

Then CGA is not an option.
It is a strategic opportunity.
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